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About Education Post  

•  Non-profit, non-partisan 

•  Public-facing: Amplify voices in 
support of education reform 

•  Private-facing: Support school 
districts and education nonprofits 



 
WHAT IS BLOGGING? 



What Is a Blog? 

•  According to Google: 

A blog is a regularly updated website 
or webpage that is written in an 
informal or conversational style. 

•  Each piece of content on a blog is 
called a post or entry. (People don’t 
necessarily follow this one.) 



What Is a Blog? 

•  It’s also a verb: 

I’m blogging about my trip to Chicago 
this summer for NNSTOY’s National 

Conference 



How Long Is a Blog Post? 

•  Usually 400-600 words. 

•  Can be longer if you’ve got a really 
good narrative. 

•  Can be shorter if it’s just a blurb or an 
update. (Great for personal blogs.) 

•  Even shorter and we call it 
microblogging. (Tumblr, Twitter, 
Facebook, Instagram, Snapchat) 



DO’S AND DON’TS 
FOR WRITING BLOG POSTS 



5 Tips for Blogging 

1.  Stay on topic. 

2.  Tell your story. 

3.  Know your audience. 

4.  Tell them why. 

5.  Be opinionated. 



1. Stay on Topic 

DO 

•  Pick one idea and 
stick with it. 

•  Edit ruthlessly. 

•  Use a strong headline 
to keep you focused. 

DON’T 

•  Try to cover too many 
ideas in one post. 

•  “Clear your throat.” 

•  Start in one place and 
end up another.  



Headlines Are the New Lede 

•  The lede (aka “lead”) is the opening 
sentence that tells you what the piece 
is about and pulls the reader in. 

•  Headlines should give the reader clues 
about what the piece is about but also 
create some interest. 

•  Headlines often serve as the tweet. 



Headlines Are the New Lede 

WEAK 
Play Is the Work of the Child 

STRONG 
How Maria Montessori Can Help Us Get 
Past the False Debate Between Work 

and Play 



Headlines Are the New Lede 

WEAK 
The Prejudiced Urban Educator 

STRONG 
I Had to Admit My Own Racial 

Prejudice to Become a Better Teacher 



2. Tell Your Story 

DO 

•  Use anecdotes. 

•  Rely on your years of 
experience. 
 

•  Humanize yourself and 
your subjects with 
vivid details. 

DON’T 

•  Tell without showing. 

•  Talk about stuff you 
don’t really have 
standing in. 

•  Write in generalities 
and generic 
descriptions. 



3. Know Your Audience 

DO 

•  Provide context. 
 
 

•  Use accessible 
language. 

•  Aim at a broader 
audience, you never 
know who’s listening. 

DON’T 

•  Assume they already 
know what you’re 
talking about. 

•  Use jargon. 
 

•  Speak to only the inner 
circle. 



4. Tell Them Why 

DO 

•  Explain why your topic 
matters. 

•  Include a “fact bomb.” 
A little data goes a 
long way. 

•  Include a “nut graph.” 

DON’T 

•  Assume they already 
care. 

•  Rely solely on 
anecdotes and opinion. 
 

•  Only focus on a narrow 
example. 



What Is a Nut Graph? 

•  The nut graph (aka “nutshell 
paragraph”) relates your anecdotes 
and opinions to a larger trend. 

•  Answers the question: Why does this 
matter? 

•  Sometimes this can include a fact 
bomb—an eyebrow-raising stat that 
establishes why your topic matters.  



5. Be Opinionated 

DO 

•  Have a strong point of 
view. 

•  Be reasonable, reflect 
on both sides of the 
argument. 

•  State your POV at the 
beginning and restate 
it at the end. 

DON’T 

•  Be wishy-washy. 
 

•  Be so one-sided that 
you lack credibility. 
 

•  Take a whole post to 
get to your actual 
opinion. 



James E. Ford 
2014 North Carolina Teacher of 
the Year. 

educationpost.org/nnstoy1 

•  Strong opinion. 

•  Sharp headline. 

•  References his own 
standing and 
experience. 



QUESTIONS? 



Exercise: Bill Day 
Math teacher at Two Rivers Public Charter School. 
2014 District of Columbia Teacher of the Year. 

Read Bill’s draft blog post: 
 
educationpost.org/nnstoy2 



Exercise: Bill Day 
Math teacher at Two Rivers Public Charter School. 
2014 District of Columbia Teacher of the Year. 

•  What do you like? 

•  Any suggestions? 

•  Nut graph? 

•  Headline? 



Contact Education Post  

Gordon Wright 
gwright@educationpost.org 
@jgordonwright 

Digital Support 
helpline@educationpost.org 


